
Tell us about your professional 
background that led you to head up Reckitt 
Benckiser in Australia and New Zealand. 

SM: I moved back to Australia to take up this role 

in 2015, bringing my tenure with Reckitt Benckiser 

(RB) to 17 years. During this time, I’ve been 

fortunate to have had the opportunity to work and 

live in some great cities, such as Sydney, London 

and New York. Exploring different countries, 

while at the same time learning about different 

consumer and retail environments, has been a 

special experience that has had a big impact on 

both my personal and professional outlook.

Reckitt Benckiser has a diverse portfolio of 
products. Tell us about the company. 

SM: RB’s vision is a world where people are 

healthier and live better. We aim to make a 

difference by giving people innovative solutions 

for healthier lives and happier homes across 

three focused pillars: health, hygiene, home. 

Underpinning this is our corporate social 

responsibility (CSR), which is a key component of 

our strategy – our most impactful CSR being our 

Save the Children partnership, which to date has 

raised about $55 million. 

Nurofen Plus is a market leader, and the 
changes to the codeine schedule will 
affect you and community pharmacy. 
What is your company’s view regarding the 
transition to February 1? 

SM: Quite simply, our primary focus is to continue 

to support community pharmacy through the 

transition and beyond, ensuring that Nurofen 

Plus remains available for the large majority of 

consumers who use our products responsibly. 

We consulted community pharmacy widely on 

their needs regarding the scheduling change and 

the support they seek regarding the transition. 

We have developed a comprehensive package 

that we will roll out to community pharmacy over 

coming months.   

What is your advice to pharmacy on 
the approach to the pain category after 
February 1, 2018? 

SM: Pharmacy has always played a central role in 

consumers’ pain management, and after February 

1 this will be no different. Product offerings have 

changed, and will continue to change over time, 

but one thing that will not is the trusted guidance 

the pharmacist provides. As it relates to strong 

pain management, we believe Nuromol (ibuprofen/

paracetamol combination) represents an 

efficacious codeine combination alternative. We’re 

committed to educating consumers on Nuromol, 

which is unique to the pharmacy environment. 

For a large part of the community, their local 

community pharmacy will remain the destination 

of choice to assist them to manage their pain.

Pharmacy should consider these key issues: 

•  Pharmacy pain-category space allocation – it’s 

important that the current space allocation for 

the total pain category be maintained. With 

codeine moving out of the pharmacist-only 

medicines category, other pain solutions need to 

come in to fill the space. 

•  Staff referrals to the pharmacist – each 

pharmacy should establish new protocols for 

when it’s appropriate to refer the patient to a 

pharmacist to recommend a pharmacist-only 

medicine. The pharmacist may, in turn, refer the 

patient to their local doctor. 

•  Prescription-only medicines – as products move 

to prescription-only, new protocols will need 

to be established. RB will assist community 

pharmacy with this transition.  

 What OTC departments do you see growth 
in and where should pharmacy focus its 
attention?

SM: I think it’s important to recognise that 

demographic changes, as well as advances in 

modern medicines, are putting a significant 

strain on funded healthcare (driving changes to 

government policy). As a result, OTC and front 

of pharmacy in general continue to increase as 

a critical and significant part of treatment in all 

markets. Two areas we see strong opportunity in 

are foot care and baby care. 

Foot care, which has grown by about 50 

per cent since 2012, still has huge upside. 

The large majority of consumers experience 

foot ailments, but don’t treat these with a 

specialised foot-care product. 

Baby care is an obvious opportunity globally due 

to changing demographic trends. However, closer 

to home, we see a real opportunity in regard to 

‘connected health’ – and how we empower parents 

to engage in more proactive health management. 

What support do you see Reckitt Benckiser 
giving pharmacy to maximise business 
performance? 

SM: Given that we have put health at the heart of 

our organisation, a healthy pharmacy industry is 

critical for us to deliver on our vision and purpose. 

As such, our support is anchored in a few key 

elements:

•  Dedicated resources – working with all of 

pharmacy to realise mutual growth opportunities.

•  Unique product offerings – these provide 

community pharmacy with a key point of 

difference. A significant amount of our research 

and development budget is put towards 

pharmacy-specific products.

•  Media and consumer education – as one of the 

largest advertisers in Australia, a significant 

portion of our advertising spend goes towards 

educating consumers on the key benefits of the 

unique offerings we have in pharmacy. 

What are your short-term priorities for 
Reckitt Benckiser? 

SM: My short-term priorities for the Australian 

business are:

•  To continue to offer Australian consumers 

innovative solutions to their health, hygiene, 

and home-care needs. This involves the launch 

of some exciting innovations (particularly in the 

healthcare/OTC space) in Q3/Q4 2017 and Q1 

2018. These will be backed up by strong media 

plans to educate and drive awareness.

•  To continue to evolve our organisational 

culture internally while, externally, making 

a far more meaningful and positive impact 

on the Australian community. This focuses 

on a few areas, such as our approach to 

diversity and inclusion, and our corporate 

responsibility and purpose. 

Sandy Mellis  
Reckitt Benckiser General Manager Australia/New Zealand. 
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“It’s important to recognise that 
demographic changes, as well as 
advances in modern medicines,  
are putting a significant strain on 

funded healthcare. ”

Pharmacy Connect is a national conference and trade show 

hosted by the Pharmacy Guild of Australia. It will be held 

on September 1-3 at the Hilton Sydney. The conference will 

feature workshops beforehand, a two-day education program 

and a 60-stand trade exhibition.
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